$eeizcommunimy

Janice Roberts named editor of MoneyMarketing
magazine

Journalist Janice Roberts is taking over the helm of MoneyMarketing magazine, succeeding Patricia Holburn.

Roberts was previously a senior producer at BusinessDay TV. She has been a financial, business
and economics writer for the SA Press Association and the |-Net Bridge newswire. Her work has
been published in most national newspapers. She was also personal finance editor of the
BusinessLive website and editor of Money Week magazine.

Roberts has written about currencies, bonds, equities as well as corporate governance, monetary
policy, tax law and investing. She has a keen interest in measures needed to address South
Africa's current electricity crisis, as well as solutions to the country's large current account deficit.

Educated at McAuley House in Parktown West, Johannesburg, Roberts studied at the University of the Witwatersrand
where she earned a BA Honours degree in International Relations.

"Her experience as well as her knowledge of the financial world makes Janice the perfect editor to take MoneyMarketing
into a new era," says Sandra Ladas, publishing manager at New Media.

Roberts says she's looking forward to bringing her ideas and experience to MoneyMarketing.
"I'm determined to preserve MoneyMarketings status as the investment professional's one-stop shop on all media platforms.

"Readers can rest assured that Patricia's excellent coverage of the latest wealth management news, information and
analysis will continue," she adds.

For more information about MoneyMarketing one can visit www.moneymarketing.co.za or follow them on twitter

@MMMagza.
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New Media

mee‘gia New Media is a world-class digital agency with a reputation for powerful storytelling. We build emotional

connections between brands and their audiences. And thanks to our innovative tech, the compelling content
we create is strategic, measurable and a proven return on investment. Partner with us and transform your
business through the power of storytelling and technology.
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